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Abstract 
The changes generated by the doctrinal phenomenon belonging to the management sciences within the economic dimension mark 
an evolutionary scale of the industry. The emergence of a creative side of the global industries has generated an assembly of 
multidisciplinary framed phenomenon. The purpose of this paper is to highlight these issues and to describe a different point of 
view of this environment that is being characterized by an ascending innovation trend. 
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1. Introduction 
The emergence of new industries, tightly bounded into the economy, entails the need of describing the 
phenomenon that aided the creation and ensures the continuously expansion of these industries. In the content of this 
paper we will present the mechanism that created the trans-boarding action of doctrinal phenomenon within the 
management sciences area, describing the phenomenon that initially generates specific changes and afterwards 
prolong their effect at a general level. The described hypothesis and also the issued conclusions represent the result 
of studying the social and economic environment in which the theoretical and practical demarches have suggested 
the highlighting of this point of view. 
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2. General considerations regarding the doctrina
2.1. The doctrines – archetypal structures 
Whether we approach the social, religious or ev
namely the archetypal character built from the poin
cultural mechanism consisting of a plentitude of r
environment of theoretical ideologies, material reso
that coordinates the doctrinal core – the human
conditions can develop into true resources with a 
founders and leaders of doctrinal phenomenon ar
contribute to the global evolution of the environmen
2.2. The perception of doctrinal phenomena 
Doctrinal phenomena are those phenomena that
generating a reconsideration of the environmen
methodological corpus and a high degree of co
environment on which it acts is positive. The 
consideration a certain point of view and require 
trans-boarding as well as the dimension that it incor
3. The doctrinal phenomena reported to manage
3.1. Framing the management sciences 
The management sciences mark a multitude of 
accounting, economic and financial analysis, aud
management, etc. A brief radiology of this board
common, some adapted to the expressed point of v
for example the financial statements are positioned
set of indicators, depending on the intended purp
similar and the conjuncture in which it evolves defi
4. Scenarios of doctrinal phenomenon impacting
Fig. 1. Scenarios regarding the 
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4.1. The emergence of new industries – the positive 
At the time a phenomenon that incorporates
(accounting, financial management of the compan
transposed over an existing domain, the creation of 
creative framework can be found under many forms
• Material form (e.g. the adjusted forms o
upgrades); 
• Financial form (the enhance of trading i
• Relationship form (when the apparit
employees); 
• Ideological form (in situations when th
fundament with accelerated expansion f
 
Fig. 2. The repre
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that rises permanent questioning regarding its globa
only a statutory posture of concepts in time while th
of phenomenon can succeed and shift permanently.
of innovation at an individual level to new charac
individuals therefore an assembly of creative structu
4.2. Probing the trans-boarding of phenomenon – th
This hypothesis arises at the time the concep
questioned and doubted. 
This hypothesis is activated when the concepts th
have utility and an easy foreseeable purpose.  
The finality of this hypothesis imposes two possi
• The admittance of the trans-boarding ph
previously in a positive stage of adaptati
hypothesis  
 concepts and instruments specific to management scien
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• The rejection of the phenomenon of tra
 
 
Fig. 3. The hypothesis
4.3. The rejection of the phenomenon of trans-boar
The phenomenon of trans-boarding in the nega
depicted. The rejection of the phenomenon of tran
space of any kind of borrowed mechanism with th
harmful, redundant, or its purpose not being prac
concepts proposed within the phenomenon of tran
phenomenon of the specified environment is being 
   
Fig. 4. The negative hyp
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Conclusions 
The global economic vision combines elements that have as basis a multitude of sciences and practices that have 
been progressively created, borrowing and transforming concepts, ideas and factors accordingly to the existing 
conjectural features. The global development of industries with a high character of novelty is positioning the people 
in the key point of starting all scientific demarches. The phenomenon of doctrinal trans-boarding represents a result 
of the dynamism of the social and economic development and not the least, these phenomenon are extending on a 
large area of domains. The emergence of such a phenomenon is essentially due to the capitalization of scientific 
research and encouraging the human collective towards reaching new knowledge and new work environment. 
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